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Abst r act

In the past, the banks in the euro-zone were the main suppliers of
financial services on the national markets which were well segnented
and protected. Wwen the national and |ocal markets barriers
di sappeared, the European banks realized that the gane rules wll
change and that the new reality inplies new pressures. The financial
institutions reacted in different ways to these evolutions of the
competitive frame, the biggest institutions adapting and reassessing
thenselves in the market mainly by creating new activities or by
enlarging the existing ones in the geographical area. So, they felt
fromthe beginning that they shoul d becone bigger and sounder in order
to face better the conpetition which exists globally in the financial
services area.

We can stress out that in the actual conditions of devel opment, both
the Western European and the Central and Eastern European banks and

not only themw |l have to face new chal |l enges and only sonme of them -
which will be able to explore and use the new opportunities of the
gl obal i zed financial world — will be able to adapt. Banks will have to

consider the features of a nore and nore unified and conpetitive
financial market, the fact that the financial products tend to be nore
honbgenous and the innovations nore facile to be copied, the
infrastructure (the PC, POCS, ATM networks) becones nore and nore
sophi sticated and expensive, the national regulations tend to adapt
and becone the sane and to settle thenselves in an international
standards frame, and the solutions of the financial crisis are nore
and nore inspired by the previous experience. Al of those facts make
a nore uniform market which offers equal opportunities for all the
partici pants, but reduces and honmpbgeni zes the incones and the profits
as well.

The banks that react to the opportunities and changes provided by the
electronic era are already introducing a new range of distribution
channels to offer their services to the custoners. There are nmany
notivational factors of these changes, as the need to reduce costs and
improve efficiency. The distribution strategies have been reconsidered
and the network nanagenent activities have been inproved. The nmain
institutions in the field extended their ATM network and introduced the
bank services on the phone in order to facilitate the subsidiary's
rationalization and restructure regarding its role of distribution
channel

Keywords: banks concentration, distribution banking channels, e-
banki ng servi ces.
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| nt roducti on

In the past the banks in the Euro area were the nmain suppliers of
financial services on the national nmarkets that were fragnmented and
protected. \Wen the barriers between the national and |ocal markets
vani shed, the European banks noticed that the gane rules woul d change,
that the new reality would claim new pressures. The financial
institutions reacted differently to these changes of the conpetition
environment, and generally the large institutions repositioned on the
new market by developing new activities or extending them
geographically. They felt fromthe beginning the need to increase size
and stability in order to face better the global conpetition in the
field of financial services.

Though there might be negative effects regarding the |ocal conpetition
on short-term the conclusion on financial service market shows an
i ncreasing conpetition and a decreasing fragnentation on |ong-term
Accel erating the process of nergers and acquisitions, a new and | arger

bank network will occur, that will also be a challenge for the “bank
giants”. Therefore sone snaller banks specialized in market niches
will ensure efficiency and increase profitability. As the unique

currency market occurred rapidly and the financial markets integrated
quickly after Euro was introduced, it was obvious that the financial
agents and the capital markets were nore and nore exposed to the
external shocks (Berea, A O, Berea, OA , 1999).

The conpetition increased and the econom ¢ background got worse
(especially between 1990 and 1993), so that the nunber of nergers,
assimlations and associations increased, determining a sizable
concentration in the financial-bank field regarding the nunber and
size of the values involved in such operations.

The European bank system evolution shows a tendency of turning the
| arge banks into financial conglonerates (as the British ones), and
less into universal banks (as the German and French banks) that
pronot es nodern banking products (Basno, C., Dardac, N., 2001).

Besi de the advantages of European bank devel opment and inter-country
bank connection intensification, there are a series of problens
regarding the bank risks and the increasing vulnerability of the
i nternational bank system

Devel opnment Tendenci es Regarding the Banking Channels of
Comruni cation and Distribution in the Wrld and in Europe

Rormani a was included in this global process and after the year 2000 the
bank system was restructured, creating a proper background for the
foreign banks to invest in our country, too.

G ven the present evolution, one nay consider that the banks of Wstern
and Central -Eastern Europe (and not only then) will have to face new
chal l enges, and only sone of themw ||l nanage to adapt, those that wll
nmanage to take advantages of the new opportunities in the globalized
financial world. The banks will have to consider the characteristics of
a nore integrated and conpetitive nmarket, the financial products that
tend to be nore honbgeneous, the innovations easier to copy, the nore
sophisticated and expensive infrastructure (conputer net wor ks,
peri pherals, POS networks or ATMs), and finally the national regul ations
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that tend to standardize and integrate in standardized international
structures, the crisis solutions inspired fromthe previous experience.
Al of these nake the market nore uniform offering equal opportunities
to all participants and equalizing nost inconme and profit.

The future banks will evolve toward bank concentration, as the large
banks will take over the small or bankrupt ones, and the powerful
financial -bank institutions wll merge or nake alliances. The bank
concentration is different from one country to another, increases

capital and resources, and allows the banks to increase the operation
vol ume and structure. The bank concentration nmay render the form of bank
holding in order to keep the identity and juridical independence of the
units controlled by the bank concerns. It may al so be an occasi onal bank
association in order to grant large |loans or to process nore inportant
operations, resulting consortia (associations of nore banks that
cooperate to achieve determ ned activities or actions; in a consortium
each bank acts for its own and one of the bank is the |eader) or bank
uni ons (groups of banks unified for the placenent of a part or all new
deeds, public loans, to convert shares into bonds and vice versa).
Regardless of its form the bank concentration intends to increase the
banks’ financial power, their innovation capacity, to w den the market
for products/ services, to increase the income sources, to reduce the
costs in order to keep the nmarkets and to enter new markets now, when
the conpetition has become gl obal

Anot her evolution trend refers to specialization according to the market
share. The progress of information science wll Jlead to world
operational integration. Another aspect of the “new order’ in the
banking world is the universalization tendency of bank operations, the
result of confrontation between banks and non-bank or even non-financia
institutions that process bank operations. This means that beside the
col l ecting, depositing and credit granting operations, the banks shoul d
perform ot her operations, change the traditional comercial feature, and

cunulate the conmmercial activity with investnents, i nsur ances,
portfolio, managenent and various financial innovations specific to the
present period. The banks will have to make sustained financial efforts

in order to face technology and infornation devel opnment, and to be
concerned with promoting new bank services and products, and to pay nore
attention to forecasts (previsions) in order to turn any new direction
of its diversified environment into a devel opment opportunity.

There is no doubt that we are in the mddle of a changing period when
the revolutionary changes in technology and comunications generate
maj or changes of activities for all organization and especially banks
and financial institutions. In this era of decentralization, of
electronic and digital technology, nore and nore conpanies wll admt
the inportance of public information in bank activities. These conpani es
will not be only banks, but also information brokers, certain retailers,
| ei sure or technol ogi cal conpanies. This trend has already been carried
out by the great nunber of non-banki ng busi ness conpanies that enter the
banki ng mar ket .

Therefore the conpetition with the untraditional banks, t he
revol uti onary devel opnent of technology, and the custoners’ increased
requests work together to change the traditional banking sector. Those
banks that want to survive and prosper in this new and chal | engi ng world
wi || have to change radically and rapidly.
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The nodel of the future retail bank activity shapes clearly and shoul d
not be underestimated: “the virtual bank” as it was called, is defined
as “a present devel opnent nodel of bank activity which involves nore
conpanies to create bank products and services and the clients may
access the bank services through nmany distribution channels”. The term
“virtual” inplies independence toward the physical location or rarely, a
bank activity wi thout branches. Technology is the key-elenent of such
evol ution, allow ng the comrunication and financial transactions between
the customer and the bank to be perforned electronically, so that the
custoner does not have to be present at the branch’s | ocation.

Virtual bank (w thout |ocal) devel opment has becone a major concern of
the banking and financial world. Looking for new markets beyond the
traditional subsidiary coverage, the banks hope that the internet would
provide profit increase. The future will decide the type of bank the
custoner will trust nore: the part-automated bank or the virtual bank.

So, the nunber of subsidiaries and personnel has been reduced
considerably, and the subsidiary’s functions were redirected to a nore
commercial and sale role. In spite of this nunmeric reduction, the
subsidiary has become a nmuch nore inportant elenent of mx marketing
strategies in the field of financial services. Its role, design and
organi zation were conpletely changed, and it remains the key
di stribution channel. Thus, by extending the space for the custoners,
the informati on regarding the bank products is easier to get, generating
the increase of product and service sale, and consequently the increase
of nmarket share and profitability. The constructive solutions of bank
precincts are changing, reflecting the changes of attitude to serve the
custoner; their purpose is to increase productivity and efficiency in
providi ng financial services.

However the constructive solution has to ensure a proper process of the
nmain banking functions. Also a proper regard was paid to the
subsidiaries’ spatial distribution, and their efficient hierarchy
devel oped.

The rationalization will go on inevitably in the future. Because the
structure of the optimal network changes constantly due to the
technol ogic progress of the delivery and distribution systens, the
dynam sm of the channel subsidiary will increase.

The bank transactions processed by the subsidiaries are expected to
reduce, while the banks plan a spectacular increase of the alternative
distribution channels, including the autonmated bank counters, bank
stands, debit cards, tel ephone service centres, electronic bank services
— “intelligent “cards and hone banki ng/ internet banking.

In spite of this alternative distribution channel developrment, the
subsidiary still remains the main contact point and wll play an
inmportant role for nmany banks. Its role will change by increasing the
personal bank services, and allowing the custoners to perform nore
routine transactions through the electronic distribution channels. As a
variant of the autonmatization process, as the technol ogy devel ops, the
tendency is to extend the automated subsidiaries of “bank stand” type

where all the transactions are processed on the screen and the products
are showed as in a shop window It won't be long until the automated
bank counters that process images occur; they will be provided with
vi deo systens and “touch” screens, and sone of themw || cash checks and
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open accounts. Their location will be diverse, as railway stations,
super mar ket s, business centres, and other regular crowded pl aces.

Paying by card is largely used in the Qccident, and also in other
countries lately, a fact that reduced cash transactions (they do not
exceed 20% of transacti on vol une).

In consequence, it is essential for the traditional bank product and
service suppliers to assimlate the internet solutions, in order to
avoid the risk of marginalization in the system and to benefit by the
advant ages of the infornmation revolution. The electronic financial trade
through internet and its conponents of internet banking and nobile
banking will develop rapidly; they lead the present tendencies of the
electronic revolution in the European banking sector, and offer new
opportuni ties and chall enges for the banks.

The electronic banking is the first rennte bank service that spares
the businessnen of the daily walk to the bank. The electronic
banking lets the user to process account operations at his office or
home conputer (honme banking). The instruments of electronic banking
or honme banking are supported by a software application of the
i ssuer, installed in the owner’s individual or network station. The
el ectroni ¢ banking has proven to be very useful for the conpanies
with intense activity.

The Internet banking is not only a sinple extent of the nobdern
products, but also a way to decrease transacti ons costs, doubled by an
unlinmted geographical extent. As the nunber of internet wusers
i ncreases, the conpetition between the two bank channels (traditiona
and internet) will be tougher. In order to survive in the new economc
envi ronnment characterized by an increasing nunber of services and
conpetitors (many of them quite new on the market), the traditional

banks wll have to redefine the interfaces wth the custoners
(including the internet) and the strategy to segnent the bank product
market and the custonmers. Internet banking increases the freedom

degree of those who order paynents and transfers. They do not have to
go the counter, and or stay in the conpany’'s offices. In case of the
el ectroni c banking, the service may be accessed only from the office
or hone conputer, but the internet banking nay be used from any
conputer connected to the internet, no matter its location. In fact,
the service user does not even need a personal conputer, an internet-
caf & should be enough. In addition, the operations are the same as in
case of el ectronic banking.

The banks are already skipping over the primary stage of electronic
banking and go directly to internet banking. Still, an essential
problem may occur when this type of service is inplenmented: the
communi cati on security through the internet.

Mobi | e banking, the latest technol ogy regarding the financial service
supply prom ses a revolution of transaction methods, providing the
busi nessmen a total independence regardi ng the bank contact.

Bank transfers, paynment orders and operation history can be nmade
directly on the nobile phone. This revolutionary prevision of renote
bank services is determ ned by the boom of GSM users, only in Europe
there were 255.1 nillion subscribers in Cctober 2000. According to
the estimates, the UK , Gernmany, France, Italy and Spain held
toget her 73% of the European nobile-commerce narket by the end of
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2004. In Italy, where the nobile use rate is the highest and the
internet use rate is relatively low, the nobile banking is expected
to surpass the electronic banking by 2004, and the nunber of users to
reach 2.4 mllions (European Central Bank, Mnthly Bulletin, My
2005) .

More and nore banks in Central and Eastern Europe follow the exanple
of the Western ones and develop the online banking systens. The
notivation is the sanme: the custoner’s demand for pernmanent conplete
and accessi ble services, the opportunity to attend to nore custoners
without a parallel and nore expensive devel opnent of the subsidiary
network, and a nore efficient transaction processing.

In Hungary, the Internet banking is perceived as a nethod to keep the
existing custoners, rather than a method to attract new custonmers. In
2002, the nunber of internet banking individual users increased wth
64% t o 235.000, and the nunmber of conpanies reached 32.000. |In 2003,
the increase rate is expected to be as high as that. In Poland,
beside the nost inmportant banks that provide internet banking
services, there are sinply on-line banks.

The Internet is expected to become the favourite channel for about
10% bank custoners by the year 2006. Also 3 million internet banking
users are expected by 2006. In Romania, nore and nore banks inprove
the services for their own custoners wth electronic banking,
internet banking, and nobile banking; the transaction value is
relatively low, but it is increasing. This segnent is expected to
devel op along with the general internet developnent in Romania, and
the internet banking offers of the l|argest retail banks.

Therefore the banks should consider the various risks they assune,
risks that are not entirely evaluated. The banks should al so study
the effects on bank incones, generated by the electronic banking

extent. In the near future, the information technologies will change
conpletely the present configuration of the traditional banks. More
and nore services will be automated; the custoners will prefer to
perform the operations on their own on Internet or nobile, so that
the new bank will become a sort of business centre.

The present traditional bank will turn into a technical work centre,

a sort of bank without individual custoners.

If technology was used in the past to make efficient the traditional
di stribution, nowadays its developnment generates new channels of
product and service delivery, based on phone or electronic
connections. But there are banks that offer their services by neans
of a subsidiary network, a fact that inplies sizable costs. The
costs/incones report has become an inportant indicator of bank
performances worldwi de, and all attention is now addressed to costs
and the possibilities to reduce them The office and personnel
expenses are the highest and give the expenses/ incones report a
negative value. In the devel oped countries, the banks with the nost
numerous subsidiaries have started to close, restructure and
rationalize this network, in order to reduce their expenses,
especially the personnel (the highest) and office ones. In the
Eur opean Uni on, the average costs/ inconmes report has increased to
62. 7% (European Central Bank, Cctober 2005). Many European countries
are close to this value, Bel gium shows the highest report (72%, and
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Portugal a surprisingly best indicator (56%, according to the
foll owing table:

Table 1: The report costs/ incones in Western Europe (2005)

Count ry Cost/{i%‘ncon"e Count ry Cost/income (%
Fr ance 61. 69 Nor way 58. 16
Italy 66. 31 Denmar k 68. 71
Bel gi um 71.99 Austri a 63. 11
Ger nany 64. 63 Swit zerl and 57.81
Uni t ed Ki ngdom 62. 94 Por t ugal 55. 85
Spai n 57. 38 Net her | ands 61.70

Source: ww. bis.org, ww. ech. eu.

Present Devel opnments of the Banking Comunication and
Di stribution Channels in Romani a

It is unaninmously accepted that the Romani an bank market has a high
devel opnent  potential, due to the Ilow degree of financial
intermedi ation and population debt; this nmakes the Romani an bank
mar ket a very attractive target for the |large foreign banks (1ordan,
M, lordache, F., Chilian, M, 2005).

Even if in Romania 2006, the bank network extended w th al nost
1.000 subsidiaries and agencies (reaching 4.346 units?, and a double
increase rate conpared to 2005), there is a great difference between
town and village coverage. W consider that in near future, the idea
of home proximity will extend in the areas with reduced transacti ons.

The bank network extent is supported by the rapid redirection of the
Romani an banks when they realized that the ordinary custoner turned
into a sophisticated one (we mght say a European custoner). Today
many customers migrate fromthe traditional financial institutions to
t hose banks that provide bank services of retail priority (Spiridon,
M, Bichi, C, Dragulin, I., 2002).

Table 2: Top 10 Romani an conmercial banks by nunber of territorial
units (2006)

Nunber of Nunber of
Bank territorial % Bank territorial %
units units
| . Savi ng 1.388| 31.93 [6. Conmerci al 215| 4. 94
House ( CEC) Bank Carpatica
2. BRD- G oupe 600| 13.80 |7. BancPost 189( 4. 34
Soci et e
Ceneral e
3. Romani an 473] 10.88 |8. HVB Tiri ac 82| 1.88
Conmrer ci al Bank
Bank (BCR)
4. Transi |l vani a 341| 7.84 |9. Vol ksbank 80| 1.84
Bank
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5. Raiffeisen 265 6.09 |10. Romani an Bank 76| 1.74
Bank
Top 5 3.067| 70. 57 Top 10 3.709(85. 34

Source: processing the bank web-sites infornmation

A few years ago the customers chose a bank and were not interested
in the products it provided. But lately the custoners have learnt to
sel ect the products, the services, and their quality. Today the
customers have the voice. Location, presentation, perspective

service quality, distribution inprovenent, opportunity, and even the
possibility to try the services are nmore inportant for the present
custonmers than the institution or the brand.

Anot her great challenge for the Romani an bank system conmes from the
credit institutions registered in the European Union and that may
of fer financial services directly on the Romanian market. Anpbng the
41 institutions that notified in April 2007 the National Bank of
Romania of direct service delivery, there are world renowned
European and American banks as: Citibank International, J.P. Mbrgan
International Bank Linmted, The Royal Bank of Scotland, Merril Lynch
International Bank Limited, VISA-Services Kreditkarten AG etc. Many
of them offer specialized services of investnent banking or private
banki ng (Spul bar, C, 2005).

In Romania, as in nmany European bank systens, we notice a process of
continuous decrease of interest margin due to bank conpetition. The
foreign banks that entered the Romanian bank system through
acqui sition processes pronbte aggressive strategies to increase their
market shares and initiate nodern technologies as the home banking
with phone service or internet banking. The other banks have to enter
this conpetition and nmake considerable financial efforts to keep their
nmar ket share or their nost profitable custoners.

We consider that the devel opnent of internet banking concept wll be
one of the tendencies of highest inpact on the private bank system
evolution. This opinion was supported by facts happened in nost
European countries a few years ago (especially Geat Britain and
I rel and).

We consider that the bank product and service diversification for
both corporate and individual cust oners, state and |oca
comuni ti es, the general use of IT technology and conplex
information network in bank transactions, the credit continuous
reduction, and the consunption and nortgage credit devel opnent are
the main tendencies and challenges for the Romanian banks in the
process of integration in the European bank system (Stoica, Q -
coord., 2005) .

Internet banking — online banking or electronic comerce — is quite
recent in Romania: the year 2001. At first, the banks weren't
convinced of the “renote banking” concept and its inmpact on the
ordinary custoners. This was the reason for which the information
about the online services was rarely found on the banks’ sites, and
the front-desk personnel were not trained to give information about
these services. This reticence in pronoting online banking may be
explained only by banks’ lack of trust in the security systens. In
ot her words, the banks feared to assune risks.
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In general, the banks adapted their online banking solutions according
to the users’ needs, and those banks that introduced such services
lately skipped the test stage and learned from the conpetition
experience. If a few years ago the online banking applications were
difficult to use, required nany authentications and limted the users
to a certain internet connection because that was the only way to
comunicate with the bank, the present situation has inproved. But
still there are some problens, and the banks do not pay attention to
the internet base principles: easy, handy, rapid, safe.

They still have problens regarding the adequate commrunication with the
customer. The sites of certain banks show partial information or no
relevant information that may determine the user to choose a certain
service. It is hard to understand why the banks do not use the online
service to show in detail their product packages, the terns to attach
to a certain service, the benefits and costs, the contact person in
charge of a certain departnent, etc

The web presence may spare the users of wal ks and phones, and the bank
would reduce its call-centre personnel expenses. A phone call or a
wal k to the bank should be the last option, only for those who like to
comunicate directly with people, or those that need explanations and
instructions from the specialized personnel. The bank managers have
not understand yet that the people who navigate on the internet — the
internet navigators — like to find the information they need on the
site, wite an e-mail or use the live chat with a bank representative,
and do not like to nmake a phone call or take a walk to a banking
subsidiary. The problem becomes nore interesting when you try to sell
a service that precisely targets the internet navigators.

The Romani an banks stunble in elementary things as the inconpatibility
between sites and different browsers (not only the Internet Explorer),
or the type of elenentary application that may be easily inplenmented
and could be really useful for the users (an IBAN tester, an |BAN
conversion, etc.).

The first problem consists of the nultiple authentication procedures
that request to log on many tines for each session. The bank custoners
want a friendly and easy-to-use interface, configured in a sinple SSL
and that request a single usernanme and a single password. Wy there
are so nany additional security measures and authentications? Because
the banks introduced additional authentication elenments to increase
the user’'s safety, not to make his/her activity difficult, but, still,
the custoners don’'t like these difficult procedures.

On the other hand, the custoners do not know that the online banking
applications of certain banks have to be in accordance with the
applications of the group the bank belongs (in case of Raiffeisen,
HVB, etc.). There are restrictions for the applications and the |arge
banks do not have total Iliberty to configure them Therefore the
standard solutions promoted by the group should be custonzed
according to the regulations of the National Bank of Romania, the
Rormani an | egislation, and the own group’s restrictions. In this case

the banks that are able to offer their own solutions are nore
advant ageous, because they are flexible and adaptable to the
custoners’ needs.

The security neasures might be applied on another |evel, behind the
exaggerate authentications. For exanple, banks possess conbined
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signatures and deadlines required for certain anobunts, so they try to
find alternative security sol utions.

The banks are reproached with the custonmers’ lack of information
regarding the services offered. For exanple, Raiffeisen Bank does not
offer internet banking for the conpanies. Mor eover, no bank

representative announced when or whether this service is |aunched.
Anot her exanple is HVB-Tiriac. How is it possible that a custoner to
declare that he cannot nake paynents due to HVB-Tiriac nerger? Also
the HVB-Tiriac initial tariffs were considered too high: the custoners
had to pay 30 RON nonthly (alnmost 8 euro) for their internet banking
subscri ption and hi gh comm ssions for transactions.

In case of Unicredit services, the tariffs were the same with those at
the counter during the beginning period of such electronic services.
There is no logical explanation for these anomalies. As long as the
personnel expenses decrease through the automated paynment processes,
the bank comm ssions should al so decrease. There are other anonalies,
for exanple at BRD — Groupe Soci ete General e one cannot w t hdraw noney
from a subsidiary in Bucharest if the account is opened with a
subsidiary somewhere else in the country and the operation is
processed by a third bank (ING Bearings) with new conm ssions for the
transfer services. This type of problens nay go on...

However, generally, the costs offered by the e-banking service are
considerably lower than those at the counters. But things were
different at the begi nning as we have al ready stated above.

For exanple, Romexterra Bank does not have a nonthly fee and the
comr ssions are 15% lower than those at the counters. The BancPost
commi ssions on paynent orders in ROL processed by internet banking are
40% | ower than those at the bank counter.

In the present, according to the information on the site of Mnistry
for Communication and |Information Technol ogy, 30 services of internet
banki ng, nobil e banki ng and honme banki ng are approved.

Future Potential Devel opnents in Romani a

In the Romani an case, there have been identified sone specific issues
for e-banking adoption: access technology and infrastructure related
factors: penetration and skills (PC, Internet), attitude towards
technol ogy, security and privacy concerns; sector specific Internet
banki ng factors: trust in banking institutions, banking culture, e-
banki ng culture, Internet banking push; other socio-econonic factors:
institutional trust, household income level, inflation rate, |evel of
grey econony.

Still, the e-banking users are a few in Ronmania conparative to the
devel oped countries in the world or in Europe. Statistics estimtes
that only 1% bank customers use internet banking applications. The
representatives of the Romanian banking environnent explain this by
the Romani ans’ fear to operate transactions on the internet. At the
begi nning, the application interface wasn't based on the “user
friendly” concept. This has changed lately and the banks devel oped
easy-to-use applications. The security systenms have also been
i nproved, so that the nunber of users may increase in the future. This
idea is supported by nany aspects. One of themrefers to the 4 mllion
internet operations in the last year in Romania. Al so the nunber of
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internet users has increased considerably. The specialists estimte
that the nunber of internet banking users wll increase to 9% bank
custoners by 2015

As far as the Romani an e-banking developnent is concerned, experts
agree that many of the innovating solutions will develop in parallel
while some others will be faster. Home-banking will |ose ground for
the internet banking, the last one allowing the users all over the
world meke transactions through a sinple internet connection. Mbile
banking can have a larger dynamc than internet-banking on private
persons as nmany of them have invested in nobile comunication. The
IMEs will also prefer the internet banking. The e-banking solutions
brought by the foreign banks and rapidly enbraced by the |ocal ones
nust be used and developed in parallel so that to offer the clients a
variety of solutions.

Concl usi ons
Benefits and Costs of the New Mbddern Banking Distribution Channels

Paynent systenms have been evolving to neet the changing needs of
buyers and sellers. New paynent instruments are being created to
expand the reach of paynent infrastructure that has been in place for
decades; current systens are being reengineered at the fringe; and
fundanental |y, new paynent systens are being devel oped as wel | .

Sone of the reasons institutions offer e-banking services include:
| ower operating costs, greater geographic diversification, inproved or
sustained conpetitive position, increased custoner denmand for
servi ces, new revenue opportunities.

Price level on the e-banking market is lower than prices on
traditional banking market. Thus, it is natural to stress that the
differential in the prices charged for sone products and services on
the Internet would be smaller than the price differentials on the
conventional banking narket. So, the information technol ogy makes it
nore difficult for central banks to accurately understand price
conditions, which is an inportant basis for nmaking nonetary policy
deci si ons.

Central banks generally use short-term interest rates to influence
borrowi ng costs — and thus the real econony. Wile the e-banking takes
a stronger position, coupled with price flexibility, this will finally
affect even the decision of nonetary policy, neaning that the
i nfluence of the nonetary policy on prices could even weaken.

In Romani a, the electronic paynments <could be a factor of
revitalization of the nonetary field. But there are still many things
to be done. Although the electronic paynments are nore efficient and
cheaper than a paper-based paynent system there are the above
nentioned facts related to the environnment that are not very
favourable to the passing to the digital econony.
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